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ALL ICELANDIC

W.D. Valgardson

he joy of being an editor is in the

people I meet in person or over
the web. I had an intriguing email
from allicelandic. It turned out that
the two young women behind the
email really are all Icelandic. I’d like
you to meet them.

WDV: Who exactly is allicleandic?

Guorun: We are two 29 year old
women from Iceland. We founded our
company GG islenskt sf. (GG Icelandic
sf.), in August 2010. GG islenskt sf. is
running the website www.alltislenskt.is
/www.allicelandic.com.

WDV: And who exactly is Guorun
Sigriour Scemundsen?

Guorun: [ graduated with B.Sc.
degree in Business Administration
from Reykjavik University in spring
2006. I finished my Master’s degree in
International Business from Grenoble
Graduate School of Business, France,
in the spring 2009. I’ve also finished
courses to be a stockbroker.

My  working  experience s
mostly from the banking and finance
environment here in Iceland. In 2009,
I also took a Traineeship for 6 months
at the EFTA Secretariat in Brussels, in
Financial Services. Now I’'m running
our website full-time.

My partner is Gudny Osk
Sigurgeirsdottir. Gudny graduated with
B.Sc. degree in Business and Marketing
from Reykjavik University in January
2006. Since then she has been working
as Sales Manager. Now she’s running
the website part-time.

WDV: How has the crash affected
you?

Guorun: The crash affected
Icelanders in many different ways.
It depends on what were people’s
investments before the crash. If you had
a loan, whether there was an underlying
loan agreement and then which type
of loan agreement (indexed / foreign
currency loans). It depends on the

HAF Silver ring with Icelandic moss

savings people had before the crash, was
it bonds (How much of'it? Everything?).
It depends if people lost their jobs or if
their salaries decreased.

However, the crash probably affected
us all mentally in the same way — 1)
Anxiety 2) Disappointment 3) Anger.

Reactions on the behalf of the
government following the crash such
as higher taxes, constant changes in the
tax system (about 100 changes in the
tax laws from 2009), currency restraints
and cuts in the system is not making life
easier.
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HANNA felting: A wrapped sweater. 100 % felted

lambs wool.

Helga Mogensen: Fishy Necklace. Sterling silver frame

with Red or Dark Blue fish skin inside.

WDV: Do you think that the crash
has forced Icelanders to re-evaluate
their lives and to give it a different
focus?

Guorin: Of course. Our values
changed, we appreciate what we
have more. Probably people who are
employed are just thankful to have a
job. Before, people of our generation
in Iceland, could almost walk into any
job they liked with good salaries after
graduation. In general, the financial and
banking environment influenced what
people chose to study. The crash was
positive in the way that now we really
need to think outside the box. And, even
now, we have to think that we do not
have it so bad compared to many other
nations in the world.

By establishing our website we are
using opportunities in our environment.
We felt there was a need for a site like
www.allicelandic.com. There are a
few other Icelandic sites today with
similar concepts. Those are our main
competitors. We just believe when you
get a good idea, you can be sure there are
at least 100 others with the same idea. It
is all a matter of who does it best!

WDV: Can you tell me about
Icelandic design. I know nothing about
it except I’ve heard that it is of high
quality.

Gudrin: Icelandic design is young
and our history in design is still being
formed. There hasn’t been a lot of
research ondesign history here in Iceland.

What we started, information I got from
my grandmother was important.

In a book called Icelandic
Contemporary Design by Elisabet V.
Ingvarsdéttir there is a short but good
introduction on Icelandic design and
architecture. There she talks about the
growth in Icelandic design in past years.
The Icelandic Academy of the Arts
was founded in 1998. Before people
went abroad to study design. The fact
that designers studied abroad brought
inspiration from different cultures.
Today Icelandic design has become
more distinct and the designers have
created a stronger image.

WDV: What materials are available
locally?
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Guorun: Example of materials that
are available locally is wool, skins such
as fish skin, calf skin, reindeer skin
and leather. The herbs used in the skin
and health products and of course the
minerals, silica and algae of the Blue
Lagoon products.

WDV: What sets Icelandic design
and materials apart?

Guoran: What characterizes the
products is the link to our Icelandic
heritage, the way the designers are
inspired by Icelandic nature and climate
and the use of the material found in
Icelandic nature.

WDV: What kind of edge will you
have?

Guorun: Our edge is the collection
of Icelandic designers & producers
presenting the best of Icelandic design.

WDV: The internet connects you to
a large world but that largeness means
large competition. How will you make
a place for yourself against Paris or
London or even New York?

Guorun: In Iceland the interest in
domestic design has grown and will
definitely be growing in the future.
The online market is growing stronger
here and especially by people outside
Reykjavik.

We also have to think globally:

It is not easy for us to place ourselves
in a certain range, considering that we
have over 40 different brands on our
site. We know what we stand for, that is
Icelandic design and production. From
that we’ve pictured our type, who is a
person with a particular interest in our
country and culture. This person has
either visited the country or has some
roots to Iceland (the West-Icelanders in
North America). We’ll concentrate on
this group of people and through them
reach their internal market. Through the
process we have to keep in mind that

no 1, 2 and 3 is to gain the trust of the
consumer. Part of our gaining trust is to
have the website professional and tackle
the things that people are most scared
of when shopping online, which is done
by the new version of www.allicelandic.
com.

We’ll try to reach to those ideal

The company has grown a lot lately
following large demands for their skins
internationally. In the article it is stated
that the high fashion industry is buying
material from them, companies like Luis
Vuitton and Dior.

In our website we are selling fantastic
designs from Huld Reykjavik (bags,

Guorun Sigriour Seemundsen

buyers through low cost marketing to
begin with, where the people are online:
Facebook, chat forums, google. Also
by writing articles. By talking to the
Icelandic Associations, reach to their
members.

WDV: There was an article last
week on a designer who is using fish
skins. Will her work or work like it be
represented?

Gudrin: There was an article in an
Icelandic newspaper 31st March about
Atlantic Leather (Sjavarledur hf.), an
Icelandic company founded in 1994,
which specializes in the production
of high-quality fish leather (fish skin).

wallets and accessories), which also
uses fish skins from Atlantic Leather in
their products.

WDV: Are you considering asking/
hiring some of the very recognizable
Icelandic entertainers to advertise for
you? Dress Bjork or Jonsi and you’d
have an instant connection to a large
number of their fans.

Guorun: Yes, we‘ve taken that into
consideration. That is one of the best ads
we could get.




